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Welcome to our latest Enewsletter for the 2009 financial L
year. In this issue.....

Since our last edition we have seen a further deterioration in Article 1: SURVIVING THE DOWNTURN.
the economic, business and financial landscape. Changes in The financial crisis hit hard and fast. While there

the financial markets have been particularly significant. were some warning signs nobody expected the
extent of the impact. More...

In this edition we look at the further implications of some of
these changes on business owners. Article 2: THE DOWNTURN AT A

As this is our final newsletter for 2008, we take this opportunity GIEANCE'_ The Australian market is more thoan_
to wish all our readers a very Merry Christmas. We look forward ~40% below its peak. Housing prices fall by 1.8% in
to working with you in 2009. September quarter. More...

Warm regards Article 3: DOWNTURN WARNING

SIGNS. Everyone has a level of nervousness at
St 2an the moment and most of the concern is about the
Managing Partner unknown. More...

i

Article 4: UNPLANNED SUCCESSION.
HOW TO MAKE SURE YOUR BUSINESS

SURVIVES YOU. Life challenged. Unplanned
succession. Any way you put it, death is still a
subject most of us would rather avoid. Statistically

though, it's hard to avoid. More...

Article 5: KNOW YOUR CARBON

FOOTPRINT. MGI is pleased to announce that
we are now providing clients with a comprehensive
range of services in the Climate Change sector.

More...

Please feel free to send our newsletter on to your colleagues and friends.

The new Spam Act, which came into effect on 10 April 2004, is aimed at reducing the number of unsolicited emails and other electronic communications. You are currently on our database to
receive email newsletters, updates, offers, invitations and other electronic communications from us. If you do not want to receive these in the future please reply to this message with the word
‘'unsubscribe’ in the subject line and your electronic address will be removed from our database. All future electronic communications from MGI will also allow you to unsubscribe. If you do not
unsubscribe, MGI will continue to send you electronic communications.
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